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MBA in Hospital & Healthcare
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Introduction:

 The Indian healthcare industry has been growing at a pace comparable
with the Indian sunrise industries such as Telecom and Biotechnology.
However, the healthcare sector in India offers a powerful mix of opportunities
and challenges. Importantly, there is a significant gap between the demand
and the supply in terms of human resources, health care infrastructure, etc.

 This unique program has been designed to address the demand for
healthcare management professionals for the healthcare sector.

* Course Objective:

* To impart management skills to the medical, allied health and other personnel
working in the field of healthcare industry.

* To prepare students to oversee operations and services in healthcare facilities.
* To evaluate strategic issues in managing overall healthcare ecosystems.
* To set process for healthcare equipment management.
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MBA in Hospital & Healthcare Management — Program

Principles of Management

Organization Behavior

Statistical Methods for Managers

Managerial Economics

Basic Accounting for Managers

Business Legislations

E-Commerce

Business Communication

Management Accounting

Optimization Techniques
for Managers

Marketing Management

Human Resource Management

Computer Application for
Business

Hospital & Healthcare
Policy & planning

Organization and Management
of Hospital & Health Systems
(Including Supporting Services)

Epidemiology in Medical and
health Care Management

Research Methodology

Strategic Management

International Business
Management

Production and
Operations Management

Entrepreneurship Development

Quality Assurance and
Management in Hospitals

Risk Management and
Health Insurance

Legal Framework for Hospitals

Summer Project Viva Voce

Business Ethics

Professional Skill Development

PROJECT WORK (8 WEEKS)



Students who earn their Master in Business Administration degree with
a specialization in Hospital & Healthcare Management get the following

MBA in Hospital & Healthcare Management— Potential Careers/Key
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careers.

Career
©ppbaumasestical Product

Manager » Hospital Associate Director

Quality Improvement Manager * Pharmaceutical Sales
Health Care Administrator Consultant
Insurance Coordinator » Hospital Administrator

Key Recruiters from the
Industrv:

ADITYA BIRLA

Apollo

HOSPITALS

HERBAL HEALTHCARE

42 Fortis

)
Zimalava

Fee Structure

Semester Wise Rs.
30,000/-
Rs.
30,000/-
Rs.
30,000/-
Rs.
30,000/-

Duration 2 years

Eligibility Any Graduate
with 50% marks

in Graduation



MBA in Finance Management

Introduction:

 MBA in Financial Management is tailor made for finance professionals
and other professionals who aspire to develop a career in finance sector.
It covers all the critical aspect such as capital management, international
finance and mergers & acquisition and others. Get in-depth
understanding of utilization of financial data in decision-making
process and how to translate that information to effectively apply it in
different business scenarios

* Course Objective:

» To develop better understanding of the role of financial management in
different organisations

* To enhance your ability to analyze different market situations and make
sound strategic decisions.

» Develop professionals capable of implementing asset allocation strategies
and risk management techniques.

« Gain skills and knowledge necessary to enhance your career in finance
industry

» Leverage cutting-edge techniques and the resources for the organizational
growth




MBA in Finance Management — Program

CH+virAatiiva

Principles of Management

Organization Behavior

Statistical Methods for Managers

Managerial Economics

Basic Accounting for Managers

Business Legislations

E-Commerce

Business Communication

Management Accounting

Optimization Techniques
for Managers

Marketing Management

Human Resource Management
Computer Application for
Business

Taxation Management
International Finance
Management

Financial Management

Research Methodology

Strategic Management

International Business
Management

Production and
Operations Management

Entrepreneurship Development

Security Analysis And
Portfolio Management

Working Capital Management

Corporate Finance

Summer Project Viva Voce

Business Ethics

Professional Skill Development

PROJECT WORK (8 WEEKYS)



MBA in Finance Management— Potential Careers/Key
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MBA in Finance Management prepares students in this can work
effectively across all companies in manufacturing and service sector.

Career Opportunities
 Financial Adviser Fee Structure

» Financial Manager

« Financial Risk Analyst Semester Wise Rs.

* Internal Auditor 30,000/-

* Investment Analyst Rs.

« Operational Investment Banker 30,000/-
- Rs.

o &y s -} B D 30,000/-
e Rs.
m—;:-;f-?-', & ot 30,000/-
[ [ @ Duration 2 years
— | Eligibility Any Graduate
5”‘."‘"*"';,”‘ s e with 50% marks

in Graduation
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MBA in Marketing Management

Introduction: é o
c— 19
« MBA in Marketing Management is designed to develop dynamic ‘ "5 @ 56
managers who can display in-depth knowledge of marketing principles (g monsurable Qo rinily ‘51 2
and manage wider business context like marketing, advertising, =~ group s + O i
public relations etc. This programme builds your skill-set across a - ; aful
broad range of marketing subjects, such as talent management, strategic 2 ) goals ol Ozt
marketing, integrated marketing and marketing communications. Students 7785 e =L

will be prepared for a diverse and challenging career with abilities to
coordinate, execute and measure the effectiveness of marketing activities

to support organisation objectives like market positioning, revenue
growth and customer retention.

.....

* Course Objective:

« To provide intensive theoretical and practical knowledge of marketing
management

» To develop understanding the core managerial principles.
« To hone students critical thinking and analytical skills

* To develop the analytical and decision-making skills required to meet and
perform in a growing business environment




MBA in Marketing Management — Program

CH+virAatiiva

Principles of Management

Organization Behavior

Statistical Methods for Managers

Managerial Economics

Basic Accounting for Managers

Business Legislations

E-Commerce

Business Communication

Management Accounting

Optimization Techniques
for Managers

Marketing Management

Human Resource Management

Computer Application for
Business

Brand Management

Retail Management

Customer
Relationship
Management

Research Methodology

Strategic Management

International Business
Management

Production and
Operations Management

Entrepreneurship Development

International
Marketing
Management

Advertising & Sales Promotion

Digital Marketing

Summer Project Viva Voce

Business Ethics

Professional Skill Development

PROJECT WORK (8 WEEKYS)



MBA in Marketing Management— Potential Careers/Key
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MBA in Marketing Management prepares students in this can work
effectively across all companies in manufacturing and service sector.

Career Opportunities
« Marketing Manager Fee Structure

« Marketing Analyst

« Head — Business Development Semester Wise Rs.
 Director- Business Development 30,000/~
» VP- Business Development Rs.

30,000/-

Rs.
30,000/-
e = Rs.
f‘,, = il o m‘ 30,000/
= m" "a = 2 Duration 2 years
B e | ,L @
L Eligibility Any Graduate
' with 50% marks
i o in Graduation
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MBA in Operations Management

Introduction:

» Operations Management is the heart of any company. It involves the
essential steps of producing goods, quality control, quality
management, managing the supply chain, facilities management,
product formulation and design, ordering of goods, warehousing of
goods, contacting vendors, purchasing of external products etc.
There are millions of good jobs available in operations
management and these positions offer substantial upward
promotion potential.

* Course Objective:

« To emphasize on the fundamentals of product creation, development,
production  and distribution, as well as quality control, logistics and
analysis of the production process.

« To teach practical, real-world skills that can be applied in a variety of
influential careers in operations across a wide range of vertical markets. W
« To enhance knowledge and skills of students needed to manage value-

. @ffliBBstand  Production gih3R088 B SSEYICEBAlRy OFdSRadenfpiimize
eERREsleNR MANRIRANGR and

aperations.




MBA in Operations Management — Program

CH+virAatiiva

Principles of Management Management Accounting Research Methodology Business Ethics

Optimization Techniques

Organization Behavior for Managers Strategic Management Professional Skill Development
Statistical Methods for Managers Marketing Management International Business PROJECT WORK (8 WEEKS)
Management
Managerial Economics Human Resource Management Produc_tlon i
Operations Management
Basic Accounting for Managers ~ Computer Application for Entrepreneurship Development
Business
Business Legislations Advanced Materials Management FUlEE S
Inventory
Management
E-Commerce Advanced Operations Research  Lean & Six Sigma Management
Business Communication Production Planning & Control Total Quality Management

Summer Project Viva Voce



MBA in Operations Management— Potential Careers/Key

MBA in Operatioang prgw&%r]%lanagement prepares students in this
can work effectively across the manufacturing & service industry.

Career Opportunities
» General Operations Manager
» Operations Management Engineer

Fee Structure

COO (Chief Operating Officer) Semester Wise Rs.
Product Development Director 30,000/-
Production Supervisor Rs.
Manufacturing Director 30,000/-
Plant Manager R
Service Operation Manager S:
30,000/-
Rs.
Key Recruiters from the Industry: 30,000/-
SIAWOR  WBaingd s e Duration 2 years
Qevonm: DIAGEO  FedEx. & Eligibility Any Graduate
| . ”\ o with 50% marks
- Kkl mmm []) in Graduation
* pePsicCO Tucooperative  WraggekCo  Falefonica

T 5 Team =
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MBA in Human Resource

Introduction:

* The purpose of MBA in Human Resource Management is to provide a
learning curve to the students that can be readily transferred into
daily practices, especially in the field of human resources. It focuses on
basic functions such as HR planning, selection, performance
management, recruitment management, compensation management
and performance appraisals. It also sheds light on labour relations,
interpersonal  skill development, organizational behaviour and
development of organizational policies. This program aims to
develop HR professionals capable of handling vital HR role in public
and private HR firms such as HR specialist, employment relations, and
more.

DeCnRment
sslection &

o tion

» Course Objective: HUMAN RESOURCES

 Students will demonstrate abilities like: MANAGEMENT

» Analysis of key processes that influence the control and organisation
management

» Develop overall team building and leadership qualities to achieve
desired organisation objectives

* Implement the concepts of business ethics, integrity and business ethics

» Successfully implement the theories and methods associated with employee
morale and motivation




MBA in Human Resource Management — Program

Principles of Management

Organization Behavior

Statistical Methods for Managers

Managerial Economics

Basic Accounting for Managers

Business Legislations

E-Commerce

Business Communication

Management Accounting

Optimization Techniques
for Managers

Marketing Management

Human Resource Management

Computer Application for
Business

Talent Management

Strategic Human
Resource Management

Industrial Relations & Labor
Welfare

Research Methodology

Strategic Management

International Business
Management

Production and
Operations Management

Entrepreneurship Development

Training & Development

International Human
Resource Management

Corporate Governance

Summer Project Viva Voce

Business Ethics

Professional Skill Development

PROJECT WORK (8 WEEKS)



MBA in Human Resource Management— Potential Careers/Key
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MBA in Human Resource Management prepares students in this
can work effectively across all companies in manufacturing and
service sector.

Career Opportunities Fee Structure

« HR Officer _

. Recruiter Semester Wise Rs.

« Senior HR Officer 30,000/-

« Administrative Head Rs.

« HR Consultant 30,000/-

* HR Generalist Rs.

. Tramlng&DeveI?pmenthOfflce;r 30,000/-

I/ Ave MNAAw tAvrA~ A A ‘I'\ | K% lStry RS
HSBC ¢X» TESCO - @ {:} MG AT -

o o 30,000/-

ASDA Sre transe Salnsbury .

- .,’ = m gl Duration 2 years

Q. 2 M comparthe -=¢ M o

o —— Eligibility Any Graduate
..W'.f,: N ~//$ @ with 50% marks
XRBS Wi [ = — in Graduation
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MBA in Information Systems

Introduction:

 MBA in Information Systems will help you gain a competitive edge in Ly
rapidly changing world of technology. This degree gives provides strong < _«-_-1".;%_;«‘-[ ~ P
base in business management coupled with expertise in IT- a high -2 3‘5§§ﬁ-‘..‘.-;'§iil‘
value combination in technically driven business world. Candidates wws%:—?@&&s;ﬁ :%z T 1e
are equipped with designing, development and operational knowledge SOFTWAREC’?)A&éiﬂliﬁ":ﬁff'"@?i?%
to transform Information technology into business application to ensure - : ";—;qu
sustainable organizational growth. It is an advance MBA programme §3 ORMAT ON 2
which positions you for a career in dynamic industries like IT 3 | l

N
T

management, e-commerce and telecommunication.
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* Course Objective:
» Developing a vision for integration of latest information technologies

« To blend skills and knowledge gained during the programme to overcome
unique challenges of Information systems.

« Employ cross-functional communication effectively

» |dentify issues, define organisation objectives, collect and analyze data,
evaluate risks, and leverage technology to enable qualitative and
guantitative methods for problem solving.

» Demonstrate professional interpersonal and communication skills.




MBA in Information Systems — Program

Principles of Management

Organization Behavior

Statistical Methods for Managers

Managerial Economics

Basic Accounting for Managers

Business Legislations

E-Commerce

Business Communication

Management Accounting

Optimization Techniques
for Managers

Marketing Management

Human Resource Management

Computer Application for
Business

Big Data Technology

Database Management System

Enterprise Resource Planning

Research Methodology

Strategic Management

International Business
Management

Production and
Operations Management

Entrepreneurship Development

Systems Analysis & Design

E-Business

Software Quality &
Project Management

Summer Project Viva Voce

Business Ethics

Professional Skill Development

PROJECT WORK (8 WEEKS)



MBA in Information Systems — Potential Careers/Key
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MBA in Information Systems prepafas students in this can work
effectively across all companies in manufacturing and service sector.

Career Opportunities
 Chief Technology Officer Fee Structure

 Information Systems Manager

 G.M- Information Technology Semester Wise Rs.
« Computer Information Specialist 30,000/-
« Management Information Systems Director Rs.
30,000/-
Rs.
Key Recruiters from the Industry: 30,000/-
Rs.
30,000/-
Duration 2 years
wem e M) S L WO ki Eligibility Any Graduate
o G S W osam e with 50% marks
EXL 4 EDEER Yok Picicisan ,_Re‘“ @ Minass in Graduation

=
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Bachelor of Business Administration
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Introduction:

* A Bachelor in Business Administration programme equips the student
with the standard requirements of business. This programme imparts
fundamentals Marketing, Planning, Monitoring, Operations, Finance,
business process. A BBA degree is the gateway for a student in the
corporate world.

* Course Objective:

BBA can prepare the student to manage business
organization and acquire skills of a manager enabling the student to
handle his/her duty.

Knowledge of general management is imparted related to
various departments of any organization like Marketing,
Finance, HRM and Operations.

To enable the student, acquire the current industry-based
requirements through the curriculum designed for this program.

w 9
W
ol Aot

A Gateway to Corporate World




BBA — Program Structure

Part | : Tamil Paper | / Hindi Paper Part|: Tamil Paper Il / Hindi Paper Entrepreneurship development
1 Il

Part Il - English: Paper | Part Il - English : Paper Il Environmental Studies
Principles of Management Business Communication Business Law

Financial accounting Business Statistics Marketing Management
Allied Course I : Allied Course I : Soft skills -1

Business Economics-| Business Economics-II

Allied Course Il :
Management Accounting - |



BBA — Program Structure

Sem VI

Company Law

Production Management

Business Taxation

Auditing

Allied Course Il : Management Accounting
|

Soft skills - 11

E-Commerce

Strategic Management

Financial Management

Research Methodology

Computer Application for Business
[Theory]

Computer Application for
Business [Practical]

Organization Behavior

Human Resources Management

Financial Services

Business environment

Total Quality Management

Project



BBA- Potential Careers/Key

Recriiitere
A BBA student can work effectively across all companies in

manufacturing and service sector.
g Fee Structure

Career Opportunities

* Production Executive/Managers  Business Management SemesiErn s Rs. 25,000/
 Human Resource Researcher Rs. 25,000/-
Executive/Managers « Business Consultants Rs. 25,000/-
*  Résenativar@yfeneopment  Marketing Rs. 25,000/-
ExecutiveManagers - Executive/Managers Rs. 25,000/-
¥ , Finance Executive _ -
Key Recruiters from the Industry: _ Rs. 25,000/
« All Manufacturing & Services Sector Duration 3 years
C.omnanifg ‘
paboud il L Eligibility 12th Std. Any
ason me LLLE m Stream

(¢} [l o
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Language-l: Tamil I / Hindi 1
English -1
Financial Accounting - |

Principles of Management

Business Statistics

B.Com Proaram

Semester 2

Language-I : Tamil Il / Hindi Il

English -l
Financial Accounting -l

Corporate Communication

Business Economics

Corporate Accounting |

Business Law
Marketing
Banking Theory Law & Practice

Environmental studies

Soft Skill

Corporate Accounting
Company Law

Business Environment

Practical Auditing

Business Taxation
Soft Skill

Cost Accounting |
Human Resources Management

Income Tax law and Practice-|

Financial Management

Computer application in Business Theory

Computer application in Business Practical

Cost Accounting Il
Management Accounting

Financial Services

Income Tax Law & Practice Il

Entrepreneurial Development

Project And Viva Voce



M.Com Program
. semesters  Semeser2

Advanced Corporate Accounting Advanced Cost and Management
Advanced Management Theory Accounting for Specialized Institution

E - Commerce Organizational Behavior

Advanced Business Statistics Business Regulatory Framework
Managerial Economics Fundamentals of Information Technology

Skill Based - | Management Information System

Financial Management Direct Tax
Indirect Taxation Security Analysis And Portfolio Management
Corporate Governance And Business Ethics Project

Entrepreneurship & Small Scale Business Management
Research Methodology

Skill Based-Ill Disaster Management



Programs and Eligibility

Under-Graduate Masters Degree

MB A(6 specializations)

Human Resource Management, Finance Management, Marketing

BCom Management, Operation & Production Management, Healthcare
Management and Information Technology Management.

M.com
Program Duration | Validity Eligibility Remark Total Fees
B.com 3 Years 6 Years 12th passed from recogized University Ss;r:teesrtr?r Rs.150,000
MCom 2 Years 4 Years B.Com/B.Com(CA)/B.Com (E,-Ag;m), B.B.M/B.B.M (CA)/B.B.A, Semester Rs.1,00,000
Degree with one paper of Accountancy Pattern
BBA 3 Years 6 Years 12th Std Pass from Recognized Board Semester Rs.150,000
Pattern
MBA 2 Year 4 Years Pass in any degree from Recognized University Semester Rs.1,20,000
30 DaAatiAarim




Fee Structure

Program Sem 1 Sem 4 Sem 5

B.Com Rs.25,000/- RS. Rs. 25,000/- RS. Rs. 1,50,000/-
25, OOO/- 25,000/- 25,000/- 25, OOO/-

Program Sem 1 Sem 2 Sem 3 Sem 4 Sem 5 Sem 6 Total

BBA Rs.25,000/- Rs. Rs. Rs. 25,000/- Rs. Rs. Rs. 1,50,000/-
25,000/- 25,000/- 25,000/- 25,000/-

Program Sem 1 Sem 2 Sem 3 Sem 4

M.Com Rs.25,000/- Rs. 25,000/- Rs. 25,000/- Rs. 25,000/- Rs. 100,000/-

Rs.30,000/- Rs. 30,000/- Rs. 30,000/- Rs. 30,000/- Rs. 1,20,000/-

*Sepaiaie ExaYz rees paQable ar iilze or
exa¥zs



Program Overview

Student LMS Online Learning Discussion Live Interactive Assessments Degree
Enrolls Resources Forum Sessions
- b o by ol i i -
Online Programs Access to all Online Discussion Forum for Live Interactive Online  * Continous Evaluation
delivered through Learning Resources as  every topic Sessions conducted by  through LMS
University Virtual per 4 Quadrant Experts for every topic
Campus Approach based on as per scheduled * Remote Proctored
UGC Norms Calendar Online Assessments

through technology
enabled Platforms with
all security features



Learning
Methodolo
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Learning Resources & Advantages

The Learning Resources of the said Programs for every subjectis designed on the basis of the course objectives
considering the conventional learners and the working professionals who are keen to acquire knowledge in the

learning process.
With an objective to make the learning content more palatable for the target audience group, the following learning resources

have been created for online programs:

E-book ARCVBLICS Practice Test Lab environment Discussion Forum

|l|
@O
4]

Animated / Case Study

Live Interactive
Gamified Module

Tutorial Recorded
Sessions
Subject Level

Web Resources
Videos



Login through University Website

& - C A Notsecure | beta.drmgronline.in/programme-detail/mba w B

\q- Home Aboutus Programme ~ Student Corner ~ Recognition Admission v Contact us

Examination Guidelines

Apply Now

Online Conduction

Live Session
Discussion Form Your Name

Program Fees

Your Mobile
Email

Select Course

*Enter Above Text Here By clicking
on submit | allow DRMGR to send
program details on Email/ SMS/
Phone

https://ecampus.drmgredu.com/users/login




8 drmgronline.in/myaccount/login

. Dr. M.G.R.
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Welcome!

They know enough who know how to learn. - Henry Adams

Sign in

* » @ :

Reading list
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Dashboard

Student Profile

Support

Fees

Assignments

Lab

Project

Examination

Result

Courier

@ Registration-No|11..,

&

& §4 Faculty | Karunya in., ICTSGS Reading list

e Course Information

& STUDENT NAME B UNIVERSITY
Demo MGR DRMGR

e Course Progress

in Semester 1 YET TOATTEMPT

" COURSE
MBA Finance Management

SPECIALISATION

In Semester 2 YET 7O ATTEMPT

STUDENT ID
10000105

ENROLLMENT NUMBER

B Start Learning

LMSiogin

o Announcement and Notice board

ADMISSION STATUS
RFA

In Semester 3 YET YO ATTEMPT

DOCUMENT STATUS
All Clear

Semester 4

Support

b Abhijeet
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LMS Dashboard

& = C @ virtualcampus.drmgronline.in/Users/home B & » °

i Apps @ Registration-Nol11.. & & Faculty | Karunya In.. ICTSGS Reading list

: Demo_MBA_Finance v

ili Welcome To Dashboard

88 Dashboard

Student Name Demo_MBA_Finance Program MBA - Finance Management
(Rf courseware Ernail sam@gmail.com Session July 2021
Maobile 9689801196 My Mark Sheets View
E-Libra
& Address 2ch/3, Chatu Babu Lane My Certification View
' My Attendance Specialization Graduate Batch Mates 413
Work Profile -

® . My Live Class / Discussion
aat Y

(=) Course Progression

7= Gradebook
Semester-1 Completion %
A 1 Certificate & Marksheet
i Business Legislations 0
Business Communication 22
Statistical Methods for Managers 0
Organizationa! Behaviour 0

E-Commerce 0




Course Layout
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COURSEWARE
Dr. MGR Educational and Research In the MBA Programs, students are
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ope‘_r_ati_oﬂat-W_édggev;tq,tran_sform- @
theoretical knowledge into business. Batch Mates

Mark-Atendance ) @

28 Dashboard

application to ensure sustainable
R courseware organizational growth. It is an MBA
program which positions you for a care

“.,“ { My Attendance
ﬂ.’n y My Live Class / Discussion
= Gradebook

ﬂ.’n 1 Certificate & Marksheet

Business Communication Basic Accounting far Business Legisi E-Commerce Managerial Economics
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Online Learning
Resources

Tutorials: These are recorded videos for every chapter. The subject matter experts have created the lesson plan
based on the curriculum and they have recorded the video for every course outcome within the subject. This will help
the learners to refer the session during their learning journey.

What is Marketing?

Philip Kotler defined Marketing as - The American Marketing Association
offers a formal definition -

A social and managerial process by Marketing Is an organizational function and a
«which Individuals and groups obtain set of processes for creating, communicating
what they need and want through and delivering value to customers and for
creating and exchanging products and managing customer relationships in ways that
value with others. benefit the organization and its stakeholders.

Thus, Marketing Management is the art and science of choosing target
markets and getting, keeping and growing customers through creating,
delivering and communicating superior customer value.

The social definition of Marketing which reveals that it is a
societal process by which individuals and groups obtain what

they need and want through creating, offering, and freely
axchanainn nroducte and sarvireas of valuas with nthers.

Published Or Pubiished By Durano & Downioad



Online Learning

| Resources

« Gamified Practice Test: The Gamified module consist of * Animated Case Studies: As part of simulations the
templates like football, cricket, basketball which has been animated case studies at subject level are available for
integrated with 5 questions from every chapter. This helps the students to learn in given situation. After understanding
students to gauge their understanding about the topic. the case the students would be able to give a

solution which are through set of questions during the
case study module. This helps the learners to perform in
dynamic business environment.

¢y Ravindra
Medices

Paiseon s Pubished By.



Online Learning
Resources

E-Book — Digital Text Book:

Every Chapter would have an Ebook — A Digital
Text Book

The student should go through every chapter of
the e-book provided and can make notes
which  will enable the student to
understand important aspects of every topic
during the learning process.
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Online Learning
Resources

* Gbook : Quick Learning Book : This is a quick learning book with bullet notes in power point presentation format. This helps the student
to understand the key aspects of the topic.

Business organization
is an economic
arrangement of

Business resources and where
Organization [k

directed to achieve a

common economic ©
goal.




Online Learning
Resources

Open Learning Resources —Web Resources for Research Purpose and Reference Learning

The university has provided chapter wise open source reference learning links which include videos, articles for
research purpose.

o Access to university based research publications are also provided to the
students.



Online Learning
Resources

Discussion Forums.

Every subject would have 12 Open and 1 Graded discussion forum which would be part of the continuous
evaluation process

The schedule for discussion forums is available in the LMS for students

The timelines for every discussion forum for every subject would be published which the student have to
participate and give their responses on given topic during the open window provided for the same

Each Subject Graded Discussion Forums would have 5% weightage in continuous evaluation.

The said discussion forum would be conducted through a faculty and after validation / moderation control each
response would be published in the student platform enabling other students to view.



Online Learning

Resources

Synchronous Online Live Interactive Sessions
(Synchronous Sessions)

» For every subject based on the course outcome, there
would be one live interactive online sessions per chapter
conducted through the learning management system.

» The faculty from the university would conduct the said
live session and the students would join through the
LMS.

* The students should refer the calendar for scheduled live
session in their respective LMS.

» Every Live Session per chapter would be of 1 hour

PIT Management of Recorvables and Cash
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Online Learning
Resources

Frequently Asked Questions (FAQ)

Every Module / Chapter has a Pre — Learning FAQ
enabling the student to have an understanding about
the topic in easy language.

Misconceptions

This helps the learners to refer the common mis-
conceptions and thereby helps the learners to understand
the same during the learning process.

Chapter |
Topic-based (FAQ)
Quiestion 1 What s Gross Damestic Prochictl,
CGross Domestic Product (GDP) 1s the moaetary value of all fimished goods and
services wade within a couwntsy during a specific pericd GDP peovides mn
Answes economse snapshot of a country, wsed 1o estumate the size of an economy aad
srowth mte,
Question 2. What s Net matsonnl Prodct?
Net national prochact (NNP) refers 1o geoss mational product (GNP Le, the toead
A arket value of sl final goods and services prodkaced by the factoes of production
of n country or other polity during a given tame penod, s depreciation.
Question 3, Whst nre the featores of indinn Econonsy?
Indsan ecomomy 1 termed a3 the developang econcey of the world. Some features
lke bow per capita incomne, bagher population below poverty line, poor
Answer mfrmstructure, agnealture based econcmy and lower rate of capatal formation.

.
Question
— -

[

tagged 1t s a developeng econceny m the wodd

- What are the various sdicasars of Eecaceny of the country?

Feoncene mdicors meluds vanons indices. cunmngs reports, wd sconcenie
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Topic-based Mis-conceptions

Misconception

1. High sconomc growth may not neessanly result m mersased ecomomic

development

Explanation

Misconception

Dxplunation

Tn reality economic gromth s sdicstion of economie development, Because it helps
to penstrate lower incomse group 100 nhuch lead to meresse the sale as economic |
development is usually consider uot anly the imcrease m cotput. It means the cost
of product decresse. It refers to increase sales wiach belp econoomic growth

Full employinent may pot the reascn for, sy real scomes.

“Generally Full comployinet s posssble when condition of indstrics mre good. |
They sre in the position 10 lugher more sod more worker becase of dernned in the |
market. So, it clearly explain that Full einployinent resson for real meome of nataon

Misconception

2. Labour incotne has been fillag as # dhare of national meome mereasen

Explanation

Thes 16 opposste of realaty, 1t is well proved data fhat when nstion ieome |
Lsbour abvo i . As e kmow that Natsonal smcouie grow

menns, counry recerves good cutput It means the profit incresses So |

defimtely. company other sonrce of produstion increase the salary or wage rate,

Misconception

3. The Inunan ecosoary went froen buntmg sed gathering through sgseulture and
on to manufachaing. and fmally to the Information Economy.




Online Learning

Resources

Topic Based Assignments:

Every Module / Chapter has a Pre —
Learning FAQ enabling the student
to have an understanding about the
topic in easy language.

Topic-based Assignments

Sr. No. Questions
1 What is gender gap in Business communication?
2 What is knowledge gap in Business communication?
3 What is role of supervisory level in Business communication?
4 What is role of upper managers in Business communication?
5 What is cultural gap in Business communication?







Academic Calendar

Jan, Feb, March, April, 1- 15 May 30th June 1-15th July 15th August

Aug, Sept, Oct, Nov, 1-15 Dec 31st Jan 1-15th Feb 15th March

*Mentioned above are only tentative dates and in case of any updates the same would be communicated to the

students. Note :This is based on UGC guidelines, we will keep the team posted.



Assessment Scheme

Weightage for Internal and External

Assessments
Particular Continuous Evaluation(30%) SEer:rcllester
Exams(70
Type Al (Objective A2 (Subjective Type) Discussion Forum Examinations
Type)
Weightage % 10% 15% 5% 70%
Marks 100 100 100 70

Continuous Evaluation : 12 Marks out of Total 30 is
Passing

Average of 40% Passing (12 out of 30) considered at Subject Level



Assignment 1 — Objective Type Assessment

The Assignment 1 would be conducted through the Learning Management System (LMS)
The student would get 50 random questions of 2 marks each (100 marks).

The said assignments are based on the course outcome for every subject. After clicking the timer is set
at 1 hour and student need to attempt all 50 questions.

Passing criteria is 40% in Assignment 1.
The system evaluates the objective assignments and displays the scores to the students.

In case the student is not able to achieve the 40% criteria the student has to re-attempt the said
assignment.

Q2. Asart



Assignment 2 — Subjective Type

FrMoovouoglliiviin
The subjective assignments are based on the course outcome for every subject.
There would be 5 questions of 20 marks each. (Long Answers).

The questions would be based on the course outcome and a rubric would be displayed for the
student for the same.

The students would need to download the questionnaire from LMS and upload the response sheet
on LMS.

The response sheet would have a plagiarism check with 10% similarity limit set for evaluation
purpose. Response sheet found with plagiarized content above 10%, the student would need to
re-submit the same by uploading the same in LMS.



Assignment 2 — Subjective Type
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Marketing managers aim to maximise profits through
the development of sales strategies that match
customer requirements. Internet Library

Almost every organisation including companies, manufacturers, retailers, Industries,

local authorities and charities requires marketing personnel, Marketing executives

work closely with other employees such as advertising, market research, production,

sales and distribution staff. They are responsible for: N - :
NO Sources round

The Program serves as a catalyst of progressive knowledge

through continuous management education thereby elevating the

entrepreneurial, managerial and leadership qualities
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Assignment 2 — Subjective Type Assessment

LV CATUACALIVI 1

= The Assignments for every subject are assigned to various evaluators through LMS.
= Plagiarism Check through LMS enables the students to check and upload the response sheet.
= Any response sheet above 10% Plagiarism found would not be evaluated by the evaluators

= The evaluators downloads every response sheet available below student name, evaluates and
assigns marks to every assignment through the system. The same is displayed at student ends.

Evaluation of Subjective Assignment:

= Assignment 2 — Subject Evaluation by the Faculty:

= The faculty would evaluate the assignments and assign scores to the said assignment for clear
cases that is 10% or less than 10% of similarity limit of response content shared by the student.



Assighment 3: Graded Discussion
Forum

Discussion Forums.

= The student should attend the discussion forum scheduled for every subject.

= There would be one discussion forum per subject scheduled for every subject which would be part of
continuous evaluation.

= Every graded discussion forum for a subject would be of 100 marks, as scheduled on website calendar.
= The said discussion forum would be scheduled within the learning period available for the students
= Passing criteria is 40%




ONLINE REMOTE PROCTORED




Semester End Examination

The semester end examinations have 70% weightage.

Based on the academic calendar of the university, the exam form would be opened through the website.

The university controller of exams declares the exam date sheet (Timetable) for every subject based on various
programs offered by the university.

'(I;htle shudents must submit the exam form during this period for the forthcoming exam cycle. Refer Academic
alendar.

Students should successfully submit all their assignments before the semester end exams.

Also, 75% attendance in Discussion Forum and Live Interactive Sessions is mandatory to be eligible to answer
examinations.



Semester Examinations
Condiictinn:

University will conduct online proctored examinations.

The exams would be mix of questions (Objective Type — 49 Questions with 1 mark each — Total 49 marks) and 3
subjective questions (7 marks each — Total 21 marks) Total 70 Marks.

The duration for exams would be around 1 hour 30 minutes
The student would provide his ID card and hall ticket before the exam starts for verification to the invigilator.

The student would be provided with user id and password at the exam center for every exam, by the invigilator,
who is present at the exam center.

The student logs in on the computer provided at the exam center and start attempting the questions and enters
the response in the system for every question.

Results are declared within 30 days from last date of exam. Mark sheets would be generated with 15 days from
date of declaration of result. Refer Academic Calendar for details.



SEMESTER END EXAMS ONLINE
FORM

The semester end examinations have 70% weightage.
Based on the academic calendar of the university, the exam form would be opened through the website.

The university controller of exams declares the exam date sheet (Timetable) for every subject based on various programs
offered by the university.

The student gets an option to select and book the exam slots (4 slots per day) for respective exams based on every
subject.

The students must submit the exam form during this period for the forthcoming exam cycle.

60



Project Work

For the programs which have project work at the end of the course, the students need to submit
a project report in a hard bound copy.

The Project Guide would be the immediate supervisor where the student is working and undertaken the
said project.

Project work would be around 80 to 100 pages as per the format provided by the university.

The students should refer the project guidelines as provided by the university.

The project should be done by the student and must be original and should not be plagiarized.
The hard copy of the said project needs to be submitted before the start of the final examination.

Passing criteria for project work is 40% (Total Marks 100)



Admission
RedBttation Process




Documents Required

Mandatory Documents for Admission: Color Scan Copy

Duly filled Online Admission Form (The name mentioned in Admission form should be exactly
as per 10th Std Mark Sheet) Okinternationalpvtlt@gmail.com

Consolidated Marksheet and Prov. Degree or Degree Certificate of Graduation : (In case of
PG Program)

10th Std. Mark sheet & Certificate

12th Std. Mark sheet

Passport Size Photo-Soft Copy

Govt. Photo ID Proof ( Aadhaar Card / PAN card / Voter's ID / Passport)

In Case of Name Change, need Name Change document : Govt. Gazette Notification
Fees as per fees plan. Cheque/DD/Online Payment Receipt

In case of Foreign Students : AlU equivalence for 10+2 level (for Graduation Program) /
Graduation Degree (for PG Program)

In case of Foreign Students : Passport Copy / Government issued ID card.


mailto:Okinternationalpvtlt@gmail.com




